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YOUR POSTING POWER PLAN
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INTRO

Hey there, powerhouse! If you're reading this, it means you're
ready to stop blending in and start turning heads on social
media.

Welcome to The Beauty Biz Agency’s ultimate guide to social
media success—where strategy meets personality, and
engagement turns into real, paying clients.

Gone are the days of posting randomly and hoping for the
best. This workbook is your blueprint to making an impact,
growing a loyal audience, and turning followers into clients
who keep coming back. It's time to get intentional, creative,
and (most importantly) consistent with your online presence!

We're breaking it all down—what to post, how to engage, and
the secret sauce behind building a brand that stands out. So,
grab your planner, charge your phone, and get ready to make
social media your ultimate business booster.
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Want to dominate social media and attract dream clients? Stick to these four
moves every day!

YOUR NON-NEGOTIABLES

Voice & Video -
Send voice memos to clients, post daily stories, and show your face on video.
People connect with PEOPLE!

Engagement Hustle -
Likes and comments don't pay the bills, but relationships do! Engage daily with
potential clients and industry leaders

Content that Converts -
Every post should educate, entertain, or inspire. Keep it high-quality and
intentional.

Magnetic Captions -
Stop scrolling. That's the goal! Hook them with a killer first line and close with a
call to action that gets results.
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YOUR SOCIAL MEDIA FIRESTARTER

To build a thriving social media presence, you need consistency, engagement,
and strategy. That's where SPARK comes in—your simple yet powerful
framework to fuel your content and keep your audience hooked.

SHOW UP DAILY

Consistency is queen! Whether it's a post, a story, or a live video, your
audience needs to see you regularly to build trust and familiarity.

PROVIDE VALUE

Educate, entertain, or inspire—every piece of content should serve your
audience in some way. If it's not helpful or engaging, it won't stick.

ATTRACT & ENGAGE

You can't just post and ghost! Engage with your ideal clients, comment on
their content, answer DMs, and build relationships.

RECOMMEND & SALE

You're in business, so don't be afraid to sell! But do it in a way that feels
natural—highlight transformations, testimonials, and benefits.

KEEP THEM COMING BACK

Stay top-of-mind by nurturing your audience. Follow up, check in, and create
content that makes them feel like part of your world.




BE THE AUTHORITY

e Position yourself as the go-to expert in your field.
e Share tips, industry insights, and game-changing advice.
e Create content that SOLVES problems your audience is facing.

MAKE IT PERSONAL

e Social media isn't just about business—it's about connection!

e Share your journey, your why, and the behind-the-scenes of your business.
e People don't just buy services, they buy into YOU.

ENGAGE & BUILD RELATIONSHIPS

e Social media isn't just about business—it's about connection!

e Share your journey, your why, and the behind-the-scenes of your business.
e People don't just buy services, they buy into YOU.

VIDEO IS KING & (QUEEN !)

e The algorithm loves it. Your audience loves it. Do it.
e Reels, TikToks, Lives, Stories—mix it up and keep it fun.
e Show transformations, client testimonials, and daily business life.

SELL WITHOUT SOUNDING SALESY

¢ Instead of “Buy this now,” think “Here’s how this will change your life.”
o Use storytelling to highlight the VALUE of what you offer.
e Show results, testimonials, and real-life success stories.

CONSISTENCY WINS EVERY TIME

e You don't have to post 24/7, but you do have to show up regularly.
e Plan ahead, batch-create content, and schedule posts.
e Stay top-of-mind so your audience always knows where to find you.



SOCIAL MEDIA
CONTENT
PLAYBOOK

WHAT TO POST (AND WHEN!)

Motivation Monday - Share an inspiring story, business win, or pep
talk.

Tutorial Tuesday - Educate your audience with a how-to, hack, or tip.

Work-in-Progress Wednesday - Show behind-the-scenes,
transformations, or client testimonials.

Throwback Thursday - Repost a client glow-up, an old success, or a
lesson learned.

Feature Friday — Highlight a product, service, team member, or client.
Story Saturday - Share something personal, relatable, and engaging.

Sales Sunday - Promote an offer, talk about your services, and create
urgency.




PLANNING FOR
CONSISTENCY

Don't just wing it—plan it! Use this space to map out your
content in advance.

DATE CONTENT TYPE TOPIC IDEA #'S CTA




Don't just wing it—plan it! Use this space to map out your
content in advance.

Post Name: Date/Time:
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Content Ideas:

Post Name: Date/Time:
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Content Ideas:
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Keyword/Hashtags:

Content Ideas:
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Content Ideas:
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Content Ideas:

Post Name:
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Content Ideas:
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SOCIAL MEDIA =:
SUCCESS CONTRACT

Success on social media doesn't happen by accident—it happens by design.
By signing this contract, you're making a commitment to show up, engage,
and put in the work to build a brand that stands out.

I COMMIT TO:

Showing up consistently on social media, treating it as a key part of my
business.

Creating content that reflects my brand, engages my audience, and
builds relationships.

Engaging daily with my audience, responding to comments, and
building a community.

Tracking my progress, analyzing what works, and making adjustments
as needed.

Using social media strategically to increase bookings, referrals, and
brand awareness.

Staying authentic, having fun, and keeping my audience excited about

what | offer.

This is more than a contract—it's a commitment to your growth, your
business, and your future success. Let's get to work and make your social
media presence as powerful as your talent!

Signed: Date:




FINAL WORDS
Q)5.9K

W

This isn’t about vanity
metrics—it’s about
) visibility, connection, and
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building a brand that
‘ .. speaks for itself. Show up, \)
’ provide value, and have fun
with it. Your dream clients
are out there, and now you

have the game plan to '
reach them.
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